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History and Mission  

For many years, the Hopi Tribe struggled with inadequate telecommunications services on the Hopi 
Reservation. Prior to Hopi Telecommunications, Inc. (HTI) providing telecommunications services, the 
network was operated and maintained by a non-Tribal entity and lacked many of the basic features and 
capabilities that are taken for granted in most other parts of the country. Many Tribal residents lived 
without phone service because the network was not available in their location.  

The Hopi Reservation is situated inside a much larger Indian Reservation and the nearest town with 
amenities for basic and low cost sustenance is about two hours drive.  The Hopi Reservation economy 
consists of high unemployment and limited sustainable employment opportunities and primarily 
consists of the sale of Hopi Arts and Crafts to tourist in route to other locations, a market too narrow 
and seasonal.  Furthermore, the Tribe’s economy does not include revenues from “gaming” operations 
to inject into the Hopi communities.   

On April 9, 2004, the Hopi Tribal Council established HTI under its own regulations and therefore wholly 
owned by the Tribe, a Tribal Chartered Corporation.  The mission of HTI is to provide better quality 
telecommunications services to the Hopi Reservation, to create a sustainable business that provides jobs 
to Tribal Members, to provide a telecommunications infrastructure that promotes economic and social 
development, and to promote Tribal sovereignty through empowerment, self-sufficiency, and self-
regulation.  
 
On June 1, 2006, HTI started operations with an antiquated telecommunications system purchased from 
the prior telephone service provider.  HTI immediately engaged in building out and upgrading its 
telecommunications infrastructure with a state of the art softswitch replacing a legacy DMS 10, 
broadband loop carrier equipment, an OC3 radio replacing a DS3 radio to connect to the “outside 
world”, replacing copper cable with fiber optic cable and extending telephone services to our customers.  
In 2008 HTI offered its first DSL high speed internet connectivity.  HTI also received an ARRA award and 
is currently building a fiber optic cable route from the Hopi Reservation to a nearby town outside the 
Hopi Reservation to connect to the “outside world” effectively replacing the OC3 radio.  Moreover, HTI 
is constantly seeking to provide quality, reliable and affordable telecommunications services to its 
customers.     

Today's education, healthcare, and commerce environments require greater and high speed 
telecommunications systems to enable efficient interaction at the local, regional and worldwide levels. 
The previous network made it difficult for the Hopi People to compete in and with the rest of the world 
in these areas.  

HTI has grown significantly in the few years it has been in operation and has become an integral partner 
in the Hopi community.  It is our commitment to share and return to the Hopi community our 
achievements and successes by contributing to local events such as, school programs, youth and elderly 
programs, health education programs and others.    

It is a strong belief of HTI that the Broadband Pilot Program is a viable future solution to assist the Hopi 
People experience and gain the benefits of modern technology, to become valuable contributors to their 
communities and more importantly to help reach a desired quality of life.   
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I. (A) Names and identifiers used by the ETC applying for Pilot Funding 
 
Operating Company and Holding Company:   
 
Operating Company - Hopi Telecommunications, Inc. (HTI) 
 
Hopi Telecommunications, Inc. is a wholly-owned Tribal Corporation.  The Hopi Tribe owns 100% 
of the stock of Hopi Telecommunications, Inc.  We do not have a holding company. 
 
Affiliates: 
 
Little Star Communications, Inc. 
 
FCC Registration Number (FRN): 
 
Hopi Telecommunications, Inc. – 14295679 
 
Study Area Code (SAC): 
 
Hopi Telecommunications, Inc. – 450815 
 
States where ETC is currently designated to provide Lifeline service: 
 
Hopi Telecommunications, Inc. is designated to provide Lifeline service in the state of Arizona.  
The serving area includes the Hopi Reservation (excluding the community of Moenkopi), and the 
community of Jeddito on the Navajo Reservation. 
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(B)  A full description of the proposed pilot project 
 
1.  The geographic area(s) in which the ETC will offer the broadband plan(s) for their project, 

census data on the income levels of the residents of the specified geographic area(s), and 
whether the geographic area(s) will cover Tribal Lands. 

 
HTI’s serving area includes over 2,400 square miles in Navajo County, AZ.  Income levels in our 
serving area are outlined below: 
 
 

Estimate Percent Estimate Percent

2,223       114,567,419  

372           16.7% 8,757,190      7.6%

108           4.9% 6,668,865      5.8%

292           13.1% 13,165,380    11.5%

406           18.3% 12,323,322    10.8%

392           17.6% 16,312,385    14.2%

372           16.7% 20,940,859    18.3%

171           7.7% 13,526,500    11.8%

94             4.2% 13,544,839    11.8%

-            0.0% 4,809,998      4.2%

16             0.7% 4,518,081      3.9%

$11,753 $26,059

$200,000 or more $200,000 or more

Per Capita income (dollars) Per Capita income (dollars)

United States

$75,000 to $99,999

$100,000 to $149,999

$150,000 to $199,999

Total Households

Less than $10,000

$10,000 to $14,999

$15,000 to $24,999

$25,000 to $34,999

$35,000 to $49,999

$50,000 to 74,999

Hopi Reservation and Trust Lands

$50,000 to 74,999

$75,000 to $99,999

$100,000 to $149,999

$150,000 to $199,999

Total Households

Less than $10,000

$10,000 to $14,999

$15,000 to $24,999

$25,000 to $34,999

$35,000 to $49,999

 
As demonstrated in the table above, 53% of Hopi households have less than $35,000 in annual 
income and benefits as compared with the rest of the United States (36%) according to the U.S. 
Census Bureau’s  American Community Survey.  Sixteen percent of our community households 
have less than $10,000 in annual income and benefits.  Clearly, our community is vulnerable and 
would make good use of the Pilot funds. 
 
HTI’s entire serving area is comprised of Tribal Lands. 
 

2. A description of the technology or technologies that will be used for the broadband service.  
 
HTI will use ADSL2+ technology fed from our OCCAM access points which are currently fed using 
fiber optic backhaul. 
 
 
 
 
 
 
 
 
 
 

http://factfinder2.census.gov/faces/tableservices/jsf/pages/productview.xhtml?pid=ACS_10_5YR_DP03&prodType=table
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3.  The broadband speeds for the service offering(s) based on what is advertised by the ETC: 
 
HTI has the current ADSL service offerings**: 
  
All upload speeds are 256k, speeds indicated below are for download: 

Plan 1 256 k $29.95 per month $150 installation / $90 modem fee 

Plan 2 768 k $49.95 per month $90 modem fee 

Plan 3 1.5 Meg $59.95 per month $90 modem fee 

Plan 4 3 Meg $69.95 per month $90 modem fee 

 
**HTI’s Pilot will only offer Plan 3 and Plan 4 as described below in number 4. 

 
If the offered speed is less than the benchmarks identified by the Commission an explanation 
of why the speed is less than the benchmarks 
 
In 2006, when HTI purchased the existing three exchanges from CenturyTel, the existing 
infrastructure did not include broadband capable facilities.  The plant included practically zero 
percent fiber and the microwave transport system was antiquated and exhausted.  Much of the 
copper plant was exposed, and as a result, HTI had to upgrade and add to the existing 
telecommunications plant in order to offer broadband to our community. 
 
HTI replaced the existing analog carrier and pair gain equipment that had no broadband 
capabilities with fiber fed Broadband Loop Carrier equipment in order to offer DSL to almost all 
of our subscribers.  HTI used RUS loan funds to install fiber routes between exchanges and to 
equipment sites.  We began offering broadband to our community in October 2008; however, 
we are currently limited to the 3Meg plan due to cost and capacity.   
 
Only 17% of our current residential broadband subscribers, and 61% of our business broadband 
subscribers are on the 3Meg plan (fastest available)  At the current rate structure, our 
community cannot afford the 3Meg plan, so the reasonable assumption is that they would also 
not be able to afford the rates we would be forced to charge for higher speeds. 
 
HTI secured a combination loan/grant through the American Recovery and Reinvestment Act to 
build out infrastructure and provide necessary equipment to establish the first fiber-optic 
connection between the Hopi Reservation and the world.  We will build 61 miles of fiber-optics 
between the community of Jeddito and Holbrook to create reliable and high speed connectivity 
to all of HTI’s subscribers.  This project will effectively replace the current microwave system as 
our primary connection and should be complete by the end of 2013.  At that time, we will be in 
a position to offer faster speeds at more competitive prices, and will add more choices for our 
community. 
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How the speed offered will provide consumers access to key applications involving education, 
healthcare and person-to-person communications: 
 
HTI will include Plan 3 and Plan 4 in our Pilot program.  Plans 1 and 2 are made available so that 
a greater percentage of our community is able to afford the service, but we do not believe the 
speeds are sufficient for meaningful use of the Internet. 
 
The speeds offered under Plan 3 and Plan 4 will help Hopi Tribal participants experience the 
educational, healthcare, and social benefits associated with access to high-speed internet.   
Examples of the benefits are described below. 

 
Education 
According to the FCC’s National Broadband Plan, “Broadband can be an important tool to help 
educators, parents and students meet major challenges in education.”  High-speed internet in 
the home can help tribal communities, which suffer from the same barriers as rural 
communities, further overcome the educational divide that exists between rural areas and their 
urban and suburban counterparts.  Through high-speed internet access, rural students have 
access to classes that may otherwise not be offered in their schools, such as Advance Placement 
and International Baccalaureate classes.  Since education does not conclude with when the 
school bell rings, high-speed internet at home is vital for tribal students to take full advantage of 
their educational opportunities.  Moreover, high-speed internet at home allows parents further 
to engage in their children’s education by participating in groups for gifted and special needs 
students. 

 
Healthcare 
The Pew Charitable Trusts, through the Pew Internet & American Lifeline Project, has conducted 
extensive research on how the internet affects the daily lives of Americans.  In The Social Life of 
Health Information, 2011 survey, Pew found that 80% of adults that use the internet, or 59% of 
all American adults, use the internet to research diseases and treatments online.  Further, 24% 
of adult internet users with chronic health conditions (e.g., high blood pressure, cancer, 
diabetes) seek out other internet users with similar health conditions according to Pew.  The 
ability to research health topics and seek virtual support from others who may have similar 
medical histories is especially helpful in tribal areas where access to healthcare and support 
groups is not readily available.  Moreover, access to the internet allows users to take ownership 
of his or her own healthcare by tracking health data online.  Specifically, the ability to track ones 
diet, weight, and exercise online could have significant health benefits in a community plagued 
by diabetes and obesity. 

 
Social Benefits 
In 2010, 19% of American adults made video calls either online or through their wireless phones, 
according to Pew’s Video Calling and Video Chat report.   The ability to make video calls allows 
individuals see loved ones whom they may not otherwise get to visit.  This is especially 
important in the senior community, where homebound seniors may feel isolated and lonesome. 

 
 
 
 
 

http://download.broadband.gov/plan/national-broadband-plan-chapter-11-education.pdf
http://www.hoagiesgifted.org/
http://www.mentorparent.org/about-us.html
http://www.pewinternet.org/~/media/Files/Reports/2011/PIP_Social_Life_of_Health_Info.pdf
http://www.pewinternet.org/~/media/Files/Reports/2011/PIP_Social_Life_of_Health_Info.pdf
http://www.pewinternet.org/~/media/Files/Reports/2011/Pew_P2PHealthcare_2011.pdf
http://minorityhealth.hhs.gov/templates/content.aspx?lvl=3&lvlID=5&ID=3024
http://minorityhealth.hhs.gov/templates/content.aspx?lvl=3&lvlID=537&ID=6457
http://www.pewinternet.org/~/media/Files/Reports/2010/PIP_Video%20calling%20data%20memo.pdf
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4. The amount of the monthly discount, if any, the ETC is seeking for each broadband plan 
included within the proposed project and the resulting cost to subscribers for the broadband 
service: 

Broadband Plan HTI Advertised Pricing Pilot Discount Cost to Subscriber 

 
Plan 3 – 1.5Mbps 

 
$59.95 per month 

 
$49.95 

 
$10.00 

 
Plan 4 – 3.0Mbps 

 
$69.95 per month 

 
$49.95 

 
$20.00 

 
 HTI believes that when implemented, the Broadband Lifeline program should include higher 

support for services provided on Tribal Lands. Penetration rates are lower on Tribal Lands than 
in other parts of the country, and HTI believes that an Enhanced Tribal Broadband discount 
should be considered (similar to the approach taken for basic telephone service support). 

 
Some of the participants in the Pilot Program will receive access to a refurbished computer 
financed through HTI over 6 months.  The computers will be purchased by HTI through a 
partner, Connected Nation (discussed further in number 8). 

 
 HTI will seek qualified participants for the program and randomly assign interested parties into 

one of four groups: 
 

Group One will be offered a low-cost refurbished computer financed through HTI over 6 
months with no recurring monthly discount for the Broadband Plans.  This group will 
help us determine whether or not it is access to hardware that prevents broadband 
adoption. 
 
Group Two will be offered Plan 3 at a monthly recurring cost of $10.00 and the option 
of receiving a low-cost refurbished computer financed through HTI over 6 months. 
 
Group Three will be offered Plan 4 at a monthly recurring cost of $20.00 and the option 
of receiving a low-cost refurbished computer financed through HTI over 6 months. 
 
Group Four will be offered a “choice” of one of the discounted broadband plans, but will 
not have access to the low-cost financed computers.  Given that most of our consumers 
take our current Plans 2 or 3, our assumption is that price (not speed) is the primary 
factor when deciding what Plan they will subscribe to.  We predict that this Group will 
not have many participants given they are not in a group for which they can get access 
to a low-cost computer. 

 
 HTI strongly believes that the reasons for low Broadband penetration among low-income 

consumers on Tribal Lands is a combination of the recurring fees, access to credit to purchase 
hardware/software, the cost of the hardware, and the recurring fees associated with Internet 
access.  If we create a program that includes support for one or more of the above barriers, we 
will be able to gather high-quality data that will help identify effective approaches to increasing 
broadband adoption and retention among low-income consumers. 

 
 There will be no bundled Broadband Pilot offerings and all participants must already subscribe 

to basic Lifeline telephone service. 
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5.  The amount, if any, of a subsidy the ETC is seeking to reduce or eliminate any non-recurring 
fees, and explanation of the costs the non-recurring fees are used to cover and the resulting 
cost to subscribers of any non-recurring fees: 
 
HTI does not customarily charge any service order or installation fees to our non-Lifeline 
Broadband customers on the proposed broadband plans; accordingly, it would not be 
appropriate to seek any non-recurring reimbursements from the Pilot Program. 
 

6.  A detailed explanation of how the proposed pilot project will focus on those low-income 
consumers who do not currently subscribe to broadband: 
 
Seventy-eight percent of our residential access lines are billed as Lifeline accounts.   While our 
broadband penetration on a company level is 40%, the Lifeline customers who are also 
subscribers of broadband is only 34%.  HTI will only offer participation in the Broadband Pilot to 
those Lifeline consumers who are not currently subscribed to one of our Broadband plans.  Our 
billing system is capable of many different queries, and as a result, the task of identifying eligible 
consumers will be extremely efficient.  Today, there are 631 HTI customers who would be 
eligible to participate in the Pilot.   
 

7. The project’s proposed overall funding amount with details on the number of customers it is 
estimated to serve, with underlying assumptions: 
If our pool of participants is 631, and we have participation at 100% HTI believes its project will 
have a maximum funding amount of $283,515 as outlined below: 

 
Group 

Pilot Discount 
Amount 

 
Participants 

 
Monthly 

Total Program Cost 
(12 months) 

Group One $ 0.00 158 $0.00 $0.00 

Group Two $49.95 158 $7,892 $94,705 

Group Three $49.95 158 $7,892 $94,705 

Group Four $49.95 157 $7,842 $94,105 

631 $23,676 $283,515 

 
8.  A description of how the ETC will market the broadband service offering(s) to low-income 

consumers (e.g., outreach to existing Lifeline voice subscribers, advertising in 
newspapers/radio, outreach through community-based organizations), the language(s) in 
which the ETC will market the service and copies of sample marketing materials if available: 

 
HTI will market the Pilot service offerings by reaching out to eligible consumers in the following 
ways: 

 Public Service Announcements on KUYI, Hopi Radio.  www.kuyi.net 

 Advertisements in the Hopi newspaper, The Hopi Tutuveni 

 Direct community outreach at Village meetings 

 Flyers announcing program placed in all community centers 

 Display in our Customer Service Office (most customers pay their bills in person) 

 Bill inserts or direct mailing 

 Informational booths at community events 
All marketing materials will be in English and we will provide Hopi/Navajo translators when 
necessary. 

http://www.kuyi.net/
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9.  A description of what customer service support will be available to subscribers participating 

in the pilot project: 
 
HTI offers 24/7 email support through Neonova Networks.  www.neonova.net 
 
HTI has technicians on call 24/7 to address trouble calls and will respond within two hours to 
troubleshoot any broadband network issues. 
 
 

(C) A  detailed explanation of how the ETC’s project will address barriers to broadband adoption: 
 

1. Whether the ETC’s project will provide digital literacy training and what form that will take: 
 

HTI will partner with Connected Nation (CN) to provide Digital Literacy Training.  The proposed 
steps include: 

1.  Understanding the Community – CN will review available statistics and rely on past 
Tribal outreach experience to customize the training.  HTI will provide insights that 
will be beneficial in understanding specific digital literacy needs within the Hopi 
community. 

2. Scope of the Training Plan – entails digital literacy training for up to 120 people.   
The training will be available on a first-come, first-served basis and will only be 
available to customers participating in the broadband pilot.  Training for each group 
will take place over 2 days. 

3. Determine Training Needs – CN will develop an outline of specific training needs of 
the local community to include class objective, core competencies, curriculum, 
training modules, and instructor guides. 

4. Training Facility – HTI will secure a facility which will be easily accessible to program 
participants.  HTI will set up and configure computers for the training session.  HTI 
will provide technical support to help with any technical issues encountered during 
the training.  HTI will purchase the 20 refurbished laptops for the training. 

5. Instructors – CN will provide two professional instructors for all sessions.  One 
instructor will focus primarily on leading the trainees while the other instructor 
supports and provides individual attention to trainees as needed.  Both instructors 
will be experienced in digital literacy training and working with relevant 
applications.  Both instructors will be responsible for keeping participants engaged, 
maintaining professional presence, opening and closing training sessions, correlating 
the training to real-world business and personal applications. 

6. Confirm Training Logistics – HTI will confirm class size, dates and times, IT 
requirements and schedule classes.  CN will ensure instructors are assigned, 
prepared, and present for classes as scheduled.  CN will ensure all training modules 
are finalized and trainee resources (handouts, notebooks, etc.) are printed and 
ready for distribution. 

7. Outreach and Awareness – HTI will develop and implement outreach strategies that 
are appropriate for the target population. 
 
 

http://www.neonova.net/


10 Hopi Telecommunications, Inc.  Broadband Adoption Lifeline Pilot Program 

 

2.  Whether the project will provide free or discounted hardware, including aircards, modems, 
laptops (notebooks), tablets, desktops, or other mobile devices, to the subscribers; who will 
supply and pay for the free or discounted hardware; whether the subscribers will bear any 
cost of the discounted hardware; and the cost the ETC will require the subscriber to pay: 

 
HTI believes that the cost of a computer, and lack of access to credit, can be significant barriers 
to broadband adoption.  Through our project partner, Connected Nation 
www.connectednation.org , HTI plans to offer refurbished desktop and laptop computers to 
participants in our program.  HTI will purchase the computers through Connected Nation and 
help our customers finance them through a monthly payment plan.   
 
HTI will charge the customer its cost in the computer.  HTI has been offered a price of $119.99 
plus shipping of $12.00 for Desktops, and $189.99 plus $12.00 shipping and handling for laptops. 
Descriptions of the computers are below: 
  
 Desktop 1D - $119.99 plus $12.00 shipping 
 Basic Desktop Internet Access Computer – Windows XP 

Pentium 4 Processor, 1GB RAM; 40GB Hard Drive, DVD Drive 
Includes Windows XP and 15” Display Monitor with cable 
 
Laptop 1C - $189.99 plus $12.00 shipping 
Basic Portable Internet Access Computer – Windows XP 
Pentium 4 Processor, 1 GB RAM; 40GB Hard Drive, DVD Drive 
Includes Windows XP Operating Software, with Wireless capability 

  
 All computers include a 90 day warranty. 

 
The requirement to receive a financed computer will be that the participant fall into one of the 
three program groups that includes access to a computer, they make a down payment of $50, 
and pay the balance over 6 months. 
 

(D) The name and description of the qualifications of any individuals or entities the ETC proposes 
to partner with in designing or implementing the proposed pilot project, and a detailed 
explanation of the role of the partner(s), if any, including whether they have existing or 
planned adoption efforts that provide for a more holistic approach to overcoming broadband 
adoption barriers, including digital literacy, equipment cost, and relevance: 

HTI’s primary partner in this project is Connected Nation.  From its website: 

Connected Nation has been committed to provide extensive broadband planning services for 
communities and states for more than ten years. These services ranging from comprehensive 
broadband mapping to public policy language. Connected Nation has a number of services to serve 
communities and its citizens. 

Connected Nation’s Core Services:  Digital Literacy, Research & Analysis, Policy Consultation and 
Mapping. 

Please see their website for more information. www.connectednation.org 

http://www.connectednation.org/
http://www.connectednation.org/
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(E) A detailed explanation of the design, data gathering and evaluation component of the project: 

1.  HTI is not conducting a field experiment. However, HTI understands that in order for this 
project to properly evaluate which variables best affect broadband adoption, it must offer 
different variables to its customers to determine which work best for the Hopi Community 
and which do not work for the Hopi Community.   Our sample size is sufficient as we will 
target 100% of the subscribers of voice Lifeline who do not currently subscribe to one of our 
DSL offerings.  We will randomly assign participants to a group using either the Excel 
feature, or drawing a number from a hat. 

2.  HTI will collect the required data and will not rely on USAC.  Our customers are unique and 
personal guidance may be necessary to ensure complete surveys are submitted.  HTI has 
been extremely successful in its Lifeline outreach efforts.  The approach to collect data from 
our subscribers for this project will be similar to Lifeline recertification efforts.  First, we mail 
the request, follow up with phone calls, and in some cases, make personal appointments to 
explain our request.  In addition, the participants will be new broadband subscribers and 
may not be familiar with online surveys. 

3. HTI does not plan to collect additional data from its subscribers at this time.   

(F)  A detailed explanation of how the ETC will comply with the Commission’s new rules relating 
to determinations of subscriber eligibility for Lifeline-supported services by applying all of the 
consumer eligibility and enrollment procedures as detailed in section VI and Appendix C of the 
Lifeline Reform Order and FNPRM, and a copy of the ETC’s certification form for enrollment 
that will be used  during the Pilot Program: 

HTI has revised all of its Lifeline forms in response to the Lifeline Reform Order.  In the event our 
application is accepted for the pilot program, we will use an identical certification form and 
simply add language in the title to specify Broadband Pilot.  HTI also provides the customer with 
a Household Worksheet under the voice program to ensure they understand the “one per 
household” rule.  The forms HTI has approved for voice Lifeline subscribers are included in 
Appendix A. 

(G) A description of how the ETC will transition its broadband subscribers at the conclusion of the 
ETC’s project once the discount has ended and any copies of any notices the ETC would send 
to its subscribers explaining this transition: 

HTI plans to have a close relationship with its project participants.  The pilot goals and time 
period will be carefully explained to all subscribers.  HTI fully intends to have our fiber route 
completed by the end 2013, and at that time we should be able to revise our offerings and offer 
higher speeds at lower rates.  For that reason, we will not create any notices at this time, and 
will wait until we have reliable, timely information to share about the plans that will be available 
at the end of the pilot.  HTI will gladly share this information with the Commission once it has a 
better idea of its new service offerings and rates. 
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(H) If the ETC and its partners intend to submit a final report to supplement the information 
collected on the Low-Income Broadband Pilot Program Reporting Form, a general description 
of the types of analysis that will be included in the final report submitted to the Commission 
at the end of the program.  The description should include hypotheses tested and how the 
analysis addresses the goal of identifying effective approaches to increasing low-income 
broadband adoption and retention.  The description may also explain how, once the study is 
complete, the costs of converting a non-adopter to adopter will be calculated and presented 
in the report: 

HTI will submit a final report at the conclusion of the pilot program.  In addition to an analysis of 
the required quantitative data collected by HTI, the final report will include a qualitative analysis 
of how access to affordable high-speed broadband affected low-income members of the Hopi 
Tribe.  Although qualitative findings cannot be extrapolated to an entire population, HTI hopes 
that they can serve as a useful resource for the Commission as it develops a permanent 
broadband Lifeline component.   The final report will also share challenges and benefits 
experienced by HTI, the effect of the subsidy’s termination on broadband retention, and other 
information that HTI deems relevant. 
 

(II) All required certifications are included in Appendix B. 
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Certifications by an officer of the ETC under penalty of perjury: 
 
I, Carroll Onsae, an officer of Hopi Telecommunications, Inc. (“Hopi”) with substantial knowledge of 
Hopi’s operations, do hereby certify under penalty of perjury that the following statements are accurate 
to the best of my knowledge and belief: 
 
 

(A) Hopi intends to offer broadband service pursuant to the Commission’s rules and regulations for 
the Lifeline program; 
 

(B) Hopi will implement all necessary procedures and efforts to prevent waste, fraud and abuse in 
connection with its participation in the Pilot Program, including but not limited to procedures 
that Hopi will have in place to prevent duplicate broadband subsidies within its subscriber base, 
and procedures to de-enroll subscribers receiving more than one broadband discount per 
household; 
 

(C) Hopi ’s broadband service offering(s) will provide sufficiently low latency to enable use of real-
time applications such as Voice over Internet Protocol (VOIP) and if there are usage limits for 
each plan, that they are reasonably comparable to usage limits for comparable broadband 
offerings in urban areas; and 
 

(D) Hopi will participate in the collection and sharing of anonymized qualitative and quantitative 
data with standard data elements, formatting, and submission requirements, and that Hopi will 
participate in workshops to discuss interim and final results of the project, and how best to use 
limited universal service funds to increase low-income consumers’ adoption of broadband 
resources.  
 

Respectfully Submitted, 

 
Mr. Carroll Onsae 
President and General Manager 
July 9, 2012 
 

 
 
 

 


